PACKAGED WITH CARE

THE FUTURE OF ECO-PACKAGING
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For this reason, numerous companies are
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QUALITY PARAMETERS OF ECO-PACKAGING

Ability to be used over and over again
Ex. Cleaning liquids sold in reusable or
returnable containers

REUSE ®

Ability to be reprocessed into
new packaging
Ex. Thermoplastic
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Ability to be molded in another new
form with another purpose
Ex. HangerPak

REPURPOSE °

Ability to turn used packaging into
newer packaging
Ex. Glass, metal, paper, paperboards

® RECYCLE

Ability to minimize the bulk of packaging

Ex. Seaweed as edible material for packaging;
one large bottle of formulation instead of
individual bottles; multiple dosage containers
rather than single-use containers
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